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Indian News 

Licensing rules for dairy and poultry farms to be liberalised 
July 15, 2022 

https://indiadairy.com/latest_news/licensing-rules-for-dairy-and-poultry-farms-to-be-liberalised/ 

he State government is planning to lib-

eralise the licensing rules for dairy and 

poultry farms to enhance the domestic 

production of milk, meat and eggs. 

Minister for Animal Husbandry and Dairy Devel-

opment J. Chinchurani told the Assembly on 

Tuesday that the proposed reforms were ex-

pected to attract more youngsters to the sector. 

Rounding off the discussion on the demands for 

grants for her portfolios in the budget, she said 

two pilot projects, to set up dairy parks and 

heifer farms on the lines of industrial and IT 

parks, were on the anvil. 

The first dairy park would come up at Kolahala-

medu in Idukki. The Kerala Livestock Develop-

ment Board (KLDB) would provide the basic fa-

cilities including animal health management 

and artificial insemination of cows. The KLDB 

would set up more such parks if local bodies 

provided at least five acres of land. 

The second pilot project would be a heifer farm 

equipped to produce sexed semen calves and 

nurse them for 30 months before giving them 

to farmers. It would be a centralised facility for 

production of better quality of livestock. The 

Minister said guidelines would be framed for 

scientific health management of calves. 

She said the department was gearing up to in-

troduce RFID tags for livestock under plans to 

improve milk production through animal map-

ping and traceability. The project named e-

samrudhi would also help in disease diagnosis 

and treatment. The project would be rolled out 

in Pathanamthitta district first. 

The Minister said 29 new mobile veterinary 

units had been procured under the Centrally 

sponsored Livestock Health and Disease Control 

project. As many as 12 mobile veterinary sur-

gery units would also be pressed into service 

soon. Efforts were on to set up a network of 

mobile clinics under the Animal Disease Control 

Project to provide doorstep veterinary services 

for dairy farmers. 

Ms. Chinchurani said the high-tech slaughter-

house established at the Meat Products of India 

and a factory to produce value-added meat 

products at Eroor in Kollam would begin pro-

duction this year. A modern poultry processing 

plant would also come up at Kottukkal in Kollam 

soon. 

She also outlined plans to enhance fodder pro-

duction by 3.56 lakh metric tonnes and set up 

herd quarantine-cum-cattle trading centres in 

the border areas. 
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GST rate on pre-packaged, pre-labelled dairy & agri products notified 
JUL 15, 2022 

https://dairynews7x7.com/gst-rate-on-pre-packaged-pre-labelled-dairy-agri-products-notified/ 

 
oose sale continue to be exempted; 

room rent of ₹5,000 plus in hospital to 

attract GST 

Get ready to pay more not just for pre-pack-

aged and labelled curd, lassi, flour, rice etc but 

also for cutleries. The Finance Ministry has noti-

fied GST rates for various goods sold as pre-

packaged and pre-labelled beside others. 

Tax officials have clarified that dairy and agri 

products sold loose or packed in front of the 

customers will continue to be exempted. 

Notifications are based on recommendations 

given by GST Council in its meeting last month 

at Chandigarh. The council agreed to end ex-

emption on various agri and dairy products as 

suggested by a Group of Ministers (GoM). Hith-

erto, GST was exempted on specified food 

items, grains etc when not branded, or right on 

the brand has been foregone. 

The Council recommended to revise the scope 

of exemption to exclude from it pre-packaged 

and pre-labelled retail pack in terms of Legal 

Metrology Act, With this, the difference be-

tween branded and unbranded goods for many 

of dairy and agri products have been removed. 

Now, both will attract same rates provided un-

branded ones are pre-packaged and pre-la-

belled. 

What the notification says 

According to the notification, the “expression 

‘pre-packaged and labelled’ means a ‘pre-pack-

aged commodity’ as defined in clause (l) of sec-

tion 2 of the Legal Metrology Act, 2009 where, 

the package in which the commodity is pre-

packed or a label securely affixed thereto is re-

quired to bear the declarations under the provi-

sions of the act.” 

 
Under the Legal Metrology Act “pre-packaged 

commodity” means a commodity which without 

the purchaser being present is placed in a pack-

age of whatever nature, whether sealed or not, 

so that the product contained therein has a pre-

determined quantity. 

 
However, experts call for a clarification. Aditya 

Singhania, Founder at Singhania’s GST Consul-

tancy & Co, says Rules of Legal Metrology Act 

require declaration about to be given for both 

retail (below 25 kg weight) and wholesale 

(above 25 kg weight).  Since, the press release 

mentioned about retail sales only, so, the issue 

is will declaration on packages of above 25kgs 

also required? “In my view yes, as per defini-

tion,” Singhania said while adding that govern-

ment need to clarify. 
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Hospital room 

Another notification prescribes the mechanism 

to end exemption on non-ICU room in a hospi-

tal. Here, it has been said:  GST to be levied at 

the rate of 5 per cent on “services provided by a 

clinical establishment by way of providing room 

[other than Intensive Care Unit/Critical Care 

Unit/Intensive Cardiac Care Unit/Neo natal ICU ] 

having room charges exceeding ₹5,000 per day 

to a person receiving health care services.” 

There was hectic lobbying to put the levy in 

abeyance or even withdraw. 

 

 

Humble curd, buttermilk to cost more 
14 Jul, 2022 

https://timesofindia.indiatimes.com/city/vadodara/humble-curd-buttermilk-to-cost-more/arti-

cleshow/92862616.cms 

 
ADODARA: Prices of curd, lassi and but-

termilk are expected to shoot up up. 

Sources said that home-grown dairy gi-

ant –Amul – may revise prices of these dairy 

products following a decision taken by the 

Goods and Services Tax (GST) Council to remove 

exemptions on GST on repackaged, re-labelled 

and packaged buttermilk, curd and lassi. 

RS Sodhi, managing director of the Gujrat Co-

operative Milk Marketing Federation (GCMMF) 

– the apex body of all the district dairy unions of 

Gujarat that markets dairy products under Amul 

brand - confirmed the development. 

“We are waiting for the official notification to 

be released. Prices of these products will cer-

tainly increase if they are brought under the 

ambit of GST,” said Sodhi. He said that prices of 

the dairy products will increase based on the 

GST imposed on them. 

The GST Council earlier this month has decided 

to charge 5 % GST on the dairy products. 

It is worth mentioning here that except 

pouched/ packaged milk, all other dairy prod-

ucts have now been covered under the ambit of 

GST. 

Amul has already made representations in the 

past to rollback GST that has been imposed on 

dairy products like ghee that currently attract 

12 % GST. The organised players in the dairy 

sector have argued that on one hand edible oil, 

a good part of which is imported, carries GST of 

only 5 % whereas ghee is taxed at a much 

higher rate. 

While dairy products like butter, cheese and 

milk-based beverages attract 12 % GST, ice-

cream attracts 18 % tax. 

The council has also raised GST on dairy ma-

chinery and milking machines from existing 12 

% to 18 %. After the council’s decision, the In-

dian Dairy Association (IDA) had also convened 

a meeting of stake holders after which it has 

made a representation to the centre urging it to 

re-consider the GST Council’s decision. 
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Licensing rules for dairy and poultry farms to be liberalised in Kerala 
JUL 13, 2022 

https://dairynews7x7.com/licensing-rules-for-dairy-and-poultry-farms-to-be-liberalised-in-kerala/ 

 
airy park to come up at Kolahalamedu 

in Idukki 

The State government is planning to 

liberalise the licensing rules for dairy and poul-

try farms to enhance the domestic production 

of milk, meat and eggs. 

Minister for Animal Husbandry and Dairy Devel-

opment J. Chinchurani told the Assembly on 

Tuesday that the proposed reforms were ex-

pected to attract more youngsters to the sector. 

Rounding off the discussion on the demands for 

grants for her portfolios in the budget, she said 

two pilot projects, to set up dairy parks and 

heifer farms on the lines of industrial and IT 

parks, were on the anvil. 

The first dairy park would come up at Kolahala-

medu in Idukki. The Kerala Livestock Develop-

ment Board (KLDB) would provide the basic fa-

cilities including animal health management 

and artificial insemination of cows. The KLDB 

would set up more such parks if local bodies 

provided at least five acres of land. 

The second pilot project would be a heifer farm 

equipped to produce sexed semen calves and 

nurse them for 30 months before giving them 

to farmers. It would be a centralised facility for 

production of better quality of livestock. The 

Minister said guidelines would be framed for 

scientific health management of calves. 

She said the department was gearing up to in-

troduce RFID tags for livestock under plans to 

improve milk production through animal map-

ping and traceability. The project named e-

samrudhi would also help in disease diagnosis 

and treatment. The project would be rolled out 

in Pathanamthitta district first. 

The Minister said 29 new mobile veterinary 

units had been procured under the Centrally 

sponsored Livestock Health and Disease Control 

project. As many as 12 mobile veterinary sur-

gery units would also be pressed into service 

soon. Efforts were on to set up a network of 

mobile clinics under the Animal Disease Control 

Project to provide doorstep veterinary services 

for dairy farmers. 

Ms. Chinchurani said the high-tech slaughter-

house established at the Meat Products of India 

and a factory to produce value-added meat 

products at Eroor in Kollam would begin pro-

duction this year. A modern poultry processing 

plant would also come up at Kottukkal in Kollam 

soon. 

She also outlined plans to enhance fodder pro-

duction by 3.56 lakh metric tonnes and set up 

herd quarantine-cum-cattle trading centres in 

the border areas. 
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Dairy Farmers to Stage Dharna in front of Parliament on 27 Jul on GST 
JUL 12, 2022 

https://dairynews7x7.com/dairy-farmers-to-stage-dharna-in-front-of-parliament-on-27-jul-on-gst/ 

 
he Dairy Farmers Federation of India 

(DFFI), which is part of the All India 

Kisan Sabha, has called upon dairy farm-

ers across the country to join a dharna and a 

demonstration in front of the Parliament on July 

27. The organisation has asked dairy coopera-

tives and traders to participate in the campaign 

against GST imposition on dairy products and 

related machinery and demand a fair price for 

milk, among other things. 

As dairy farming has reportedly been under 

strain due to the rising cost of production, the 

Goods and Services Tax (GST) Council’s recent 

decision to impose 5% tax on curd, buttermilk, 

and lassi has further burdened the farmers. 

Among other factors, reports show that a steep 

rise in cattle fodder prices across states has left 

dairy farmers in distress. 

In view of this, the DFFI has appealed to dairy 

farmers to join its nationwide campaign with 

the following major demands: the Union gov-

ernment must cancel the imposition of GST on 

dairy products, machinery and milking ma-

chines; the government must ensure Fair & Re-

munerative Price (FRP) for milk based on the 

Swaminathan Commission’s recommendation, 

and implement a special scheme to reduce the 

production cost by supplying silage and green 

fodder at a subsidised rate.  

They also demanded a reduction in the milk 

production cost by adding a special clause in the 

MGNREGA. The said clause will provide an an-

nual subsidy of 200 days’ wage to all dairy farm-

ers having a minimum of two cows or buffaloes; 

this is similar to the Ayyankali Urban Employ-

ment Guarantee Scheme, which the Left Demo-

cratic Front Government has implemented in 

Kerala. 

The DFFI said their campaign will involve leaflet 

distribution and signature collection in the run-

up to July 27, when the demonstration in front 

of the Parliament in New Delhi is planned. On 

the same day, massive protests will also be or-

ganised at the milk booths or collection centres 

at the village/taluk level across the country, 

they added. 

“It is quite clear that the burden of the GST im-

position will have to be borne directly by them 

(dairy traders), thereby constraining their eco-

nomic strength so that big businesses can mo-

nopolise the dairy trade in India. The DFFI re-

quests dairy cooperatives and traders to par-

take in a signature campaign and send memo-

randums to the Union Finance Minister, de-

manding the abolition of this GST,” the organi-

sation said in a press release. 

The federation also requested the dairy traders 

to join the dharna and demonstrations on July 

27.  

“DFFI is of the firm opinion that the unity of 

dairy farmers, cooperatives, and traders is the 

need of the hour to resist big corporate favour-

ing policies of the Union government,” it said. 
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₹1,650-cr ‘price difference’ for Banas Dairy’s producers 
JUL 12, 2022 

https://dairynews7x7.com/%e2%82%b91650-cr-price-difference-for-banas-dairys-producers/ 

 
t is no less than a celebration for Harjibhai 

Chaudhary, a milk producer at Thavar vil-

lage in Banaskantha district of North Guja-

rat, as he will be getting around ₹2.5 lakh in the 

price difference announced by the district dairy 

union, Banas Dairy, for its 5 lakh milk producer 

members on Monday. 

At the 54th Annual General Meeting (AGM) of 

Banaskantha District Cooperative Milk Produc-

ers’ Union Ltd (Banas Dairy), the board of direc-

tors announced 19.12 per cent price difference 

for every milk supplier member of the Union. 

This means, Harjibhai, who supplies (pours) 

about 150 litres every day from his 10 Holstein 

Friesians (HF) cows, is entitled to an additional 

price of 19.12 per cent over and above the 

value of the milk he supplied in the 2021-22 fis-

cal. Harjibhai had provided milk worth ₹14 lakh 

during the year. Similarly, for 64-year-old 

Hansaba Chavda, a resident of Joita village of 

Vadgam taluka, the 19.12-per cent works out to 

a whopping ₹17.78 lakh. The reason—Chavda 

had supplied milk worth ₹93 lakh during the fis-

cal from her 45 cows. “Every year we eagerly 

look forward to the ‘bhav fer’ (price difference) 

announcement at the AGM. This gives a motiva-

tion to stay with dairying,” said Chavda, who 

has been into dairying for over 15 years and 

now deploys milking machines and labourers at 

her cow-shed. The average milk production at 

her farm is about 800 litres per day. 

What is price difference 

On Monday, while addressing a huge gathering 

of over 5,000 milk producers on the outskirts of 

Palanpur—the district headquarter of 

Banaskantha—Shankar Chaudhary, Chairman, 

Banas Dairy, said the 19.12 per cent price differ-

ence for the year 2021-22 would work out to 

₹1,650 crore, the highest sum ever. In the previ-

ous year, 2020-21, the dairy had given ₹1,132 

crore as price difference, while in 2019-20 it 

was ₹1,144 crore. 

Price difference is the remuneration paid over 

and above the milk procurement price given to 

the milk producers. The dairy earns additional 

revenues by selling value-added and non-dairy 

products. The profits earned from the sale of 

these products are calculated at the end of the 

year and subsequently distributed among the 

dairy members. “The entire money will be de-

posited into the milk pourers’ bank accounts di-

rectly within next 15 days,” said Chaudhary. 

Speaking to BusinessLine, Chaudhary said, 

“Banas Dairy pays the highest price difference 

amongst all other dairy unions of Gujarat.” 

‘A role model’ 

In his address, Union Minister for Fisheries, Ani-

mal Husbandry and Dairying Parshottam Rupala 

said, “Banas Dairy has set a role model for the 

country to follow. It’s remarkable achievements 

in milk and honey procurement is inspiring 

many others in the country.” The dairy union’s 

capital has grown from ₹244 crore in 2013-14 to 

₹848 crore in 2021-22, while the assets have in-

creased from ₹879 crore to over ₹3,500 crore 

during the same period. And the revenues have 

grown from ₹4,687 crore to ₹15,255 crore. 
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New GST regime on dairy products will hit farmers, entrepreneurs 
JUL 11, 2022 

https://dairynews7x7.com/new-gst-regime-on-dairy-products-will-hit-farmers-entrepreneurs/ 

 
t a time when cost of dairying is in-

creasing, the  Goods and Services Tax 

(GST) Council decision to impose 5% 

tax on curd, butter milk, and lassi has come as a 

dampener for the dairy sector. 

“Dairy sector is a source of livelihood for people 

in the lower strata of society. GST on high-de-

mand milk products such as curd, lassi, and but-

ter will force us to increase the prices that may 

affect the intake by consumers,” says K.S. Mani, 

Chairman, Kerala Cooperative Milk Marketing 

Federation (Milma). 

The decision will put severe stress on the sec-

tor, which is already under strain due to a rise in 

production cost. 

“Even though farmers have been pressing for 

increasing the price of milk and milk products 

due to the spiralling production cost, we have 

been managing without a hike by providing sup-

port to them,” Mr. Mani says. 

“India has topped world milk production with 

the support of Union and State governments 

even though it is a low-profit sector. The cur-

rent policies will only help big players to enter 

the sector, which will adversely affect small 

dairy farmers,” he says. 

“To add to the woes, primary dairy cooperatives 

have been brought under the purview of in-

come tax in the past two years, though they 

function on ‘no profit no loss’ concept. The 

move to impose tax will hit dairy farmers. Since 

the sector is a livelihood source of many small 

farmers, the government should protect their 

interest,” says the Milma chairman. 

Milk consumers are price conscious. As milk and 

milk products are essential goods, the govern-

ment should consider a rollback of the decision, 

says Sujith Sudhakaran, CEO, AM Needs, a milk 

delivery app. 

The cost of milk production in Kerala has in-

creased considerably, with the price of cattle 

feed alone rising more than 30% compared to 

the previous season, says T.P. Sethumadhavan, 

former director, Kerala Veterinary and Animal 

Sciences University. 

“Value addition of milk to easily consumable 

products ensure better profit margin to dairy 

entrepreneurs. Consumption of set curd and 

lassi is on the rise in Kerala market. The new 

GST tariff will affect both producers and con-

sumers. Moreover, when mechanisation is ac-

quiring momentum in dairy farming, increase in 

GST of dairy and agri processing machineries 

from 12 to 18% may further increase the cost of 

production,” he adds. 
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GST on Paneer will hit the cottage industry and dairy lovers alike 
JUL 8, 2022 

https://dairynews7x7.com/gst-on-paneer-cottage-cheese-will-hit-the-cottage-industry-and-dairy-lovers-alike/ 

 
. Due to the increase in fodder and ferti-

lizer prices, Indian dairy and cattle farm-

ers have been barely recovering their in-

put costs. 

2.With the new GST on cottage cheese and 

other dairy products, meat and dairy machin-

ery, small farmers of the cottage industry will 

have to bear the brunt. 

3.Experts predict that consumers will also see 

marginal changes in the prices of milk-related 

products. 

It hasn’t been a good year for Indian house-

holds as the prices of every second food prod-

uct has gone up in the last four months. So 

much so, most consumers have been trading 

down their grocery purchases to smaller packs, 

cheaper brands and regional brands. 

Looks like the long arm of GST is catching up on 

this trend too. In its 47th meeting held last 

week, the GST council imposed 5% tax on dairy 

items like ‘pre-packed, pre-labelled curd, lassi, 

paneer, and buttermilk’ and increased GST on 

dairy machinery from 12% to 18%. 

It also withdrew the exemptions given to pre-

packaged and pre-labelled meat/fish (except 

fresh and frozen). Such food items will now 

be taxed at 5%, at par with branded items. This 

move is seen as a way to level the playing field 

due to changing market dynamics. 

“It was reported that a lot of the labelled cate-

gory players were deregistering from GST, 

claiming to be unlabelled, and causing an imbal-

ance as the original unlabelled private players 

found the playing feel lopsided with these other 

entrants,” Alankrita Goswami, an agricultural 

economist told Business Insider India. 

It will also affect the dairy product-loving Indi-

ans, who have been looking for ways for slightly 

cheaper products as shrinkinflation and sticker 

shocks have been steering away from branded 

foods. 

Costly fodder adds to the price of milk produc-

tion 

India’s prominent dairy companies like Amul, 

Parag, and Verka raised their milk prices earlier 

this year by ₹2, citing the rise in input costs. 

According to a UN report released in 2018, In-

dia’s per capita consumption of fresh dairy 

products — like milk, curd and buttermilk — is 

84 kg per annum, among the highest in the 

world. 

India is the world’s largest milk producer, and 

its production has been growing every year. It is 

also the second-biggest source of protein in the 

country. This might go up again. 

“On the inflation side, I can only speculate that 

it might have some marginal impact as the con-

sumer prices for milk-related products might 

spike a bit. It will depend on how private play-

ers and cooperative brands come to perceive 

this move and its consequences pertaining to 

their overall costs,” said Goswami. 

Dairy, a cottage industry 

Apart from consumers, farmers too have been 

bothered by these taxes since there has been 

an increase in taxes of equipment related to 

dairy farming too. And they have been having a 

bad year due as fodder prices doubled from 

₹400 to ₹800 a quintal in April and haven’t re-

turned to normal yet. 

The main component of the cost of milk produc-

tion is the feed cost, which accounts to almost 

70% and the remaining 30% are labour costs 

and medical care of the cattle. The fodder in-

cludes dry wheat, millet or paddy stalks and 

green fodder and concentrates like de-oiled 

cakes and molasses, among others. 
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“Even though there is little clarity on the re-

cently announced GST on milk by-products, the 

farmer organizations and milk cooperatives are 

likely to object to measures as they believe it 

would impact the livelihood of dairy farmers 

who are members of cooperatives. Any increase 

in GST on milk processing machines might also 

impact the input costs for the cooperative sec-

tor,” said Goswami. 

The GST on dairy products and dairy machinery 

both would affect the many small-income farm-

ers who are engaged in the cottage industry of 

making and selling milk by-products – especially 

curd, buttermilk and paneer. 

In India, about 30.5 million livelihoods depend 

on livestock and employ 18.8 % of India’s popu-

lation. 

Livestock contributes 26% to the income of 

small farm households as against an average of 

24% for all rural households. The livestock sec-

tor adds 4.11% to the GDP and 25.6% to the to-

tal agriculture GDP. 

Dairy is the single largest agricultural commod-

ity contributing around 5% to the national econ-

omy. 

 

 

Write Down Will Only Help Us Strengthen Our Business: Devendra Shah 
JUL 7, 2022 

https://dairynews7x7.com/write-down-will-only-help-us-strengthen-our-business-devendra-shah/ 

 
he previous quarters saw strong growth 

for the company. What has helped you, 

and what are your expectations for this 

fiscal? 

The economy’s gradual opening up has resulted 

in a good year for demand growth. All of our 

categories have experienced decent growth in 

terms of both volumes and value. We expanded 

our beverage category with the launch of Go 

Milkshake in five flavours and also entered the 

whey-based energy drink market with Rapid 

with an accessible price point of INR 10 for 125 

ml pack throughout the year to improve our 

product range and capture the affordable cus-

tomer segment. In order to produce goods in 

125 ml packs, we added another beverage line 

to our infrastructure. Our business is moving 

well, and the upcoming festive seasons will fur-

ther help that progress. 

Milk inflation is expected to remain high in 

FY23, according to the industry and brokerages. 

Can we expect a price increase again? 

For FY22, our milk procurement prices have in-

creased by 8.7 percent. In line with the com-

modity prices, we have also seen the prices of 

milk increasing continuously. We have passed 

on this increased raw material pricing by hiking 

the prices for our products and the same has 

been absorbed by the markets. This reflects the 

strength of our brands.  

How will you explain the most recent financial 

developments in the company? 

Despite the business being on the strong foot-

ing, the reported financials have shown loss on 

account of write down which is one time phe-

nomena. This development will not have any 

impact on the going business operations and fi-

nancials ahead.  

Ecommerce has shown tremendous growth po-

tential for Parag Milk; what are your future ex-

pectations from this channel? 

Since the economy was gradually opened up af-

ter COVID 19 waves, we have noticed a persis-

tent uptick in demand. E-commerce has evolved 

as a very fast expanding segment that is now 
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dominating the entire distribution. In the fiscal 

year, our e-commerce business tripled in size, 

and we have noticed a rapid increase in de-

mand across all market sectors and product cat-

egories. 

It is one of the fundamental cornerstones of our 

distribution strategy because it enables us to 

reach a wider audience with lower additional 

spending on advertising. The spending on this 

platform will expand in the upcoming years be-

cause it gives us greater visibility to win market 

share. As a company, we are using a variety of 

classic and modern media to spread brand 

recognition and reach people in tier1, tier 2, 

and urban areas. 

What type of growth do you foresee from the 

HORECA division, and what are your key chan-

nel strategies for the future? 

HORECA and out–of–home consumption have 

witnessed a good comeback post-pandemic. 

Our growth in this segment in FY22 has crossed 

pre-COVID levels.  Further   with economic ac-

tivities on upswing and festive seasons coming 

ahead, we would continue to witness good trac-

tion for this segment.  

 

 

Milma demands Roll back of recently announced gst on fresh milk products 
JUL 7, 2022 

https://dairynews7x7.com/milma-demands-roll-back-of-recently-announced-gst-on-fresh-milk-products/ 

 
ove to cause severe stress on coun-

try’s strained dairy sector’ 

The Kerala Cooperative Milk Market-

ing Federation (KCMMF), known by its brand 

name Milma, has demanded rollback of the GST 

Council’s decision to impose 5% GST on rela-

belled and repackaged buttermilk, curd, lassi 

and paneer, and steeply raise the tax on dairy 

machinery from 12% to 18%. 

The decision of the GST Council meeting, held 

on July 1, will cause severe stress on the coun-

try’s dairy sector, which is already strained due 

to increase in input cost and the pandemic-in-

duced downturn, the KCMMF said in a state-

ment on Wednesday. 

“It is rather unfortunate that the decision to 

bring in more dairy-based products within the 

GST net has come at a time when the Indian 

dairy sector is passing through a very hard time 

due to run-away inflationary pressure on input 

cost,” said Milma chairman K. S. Mani. 

Also, dairy farmers affiliated to cooperatives 

have been pressing for higher price for milk and 

demanding supply of inputs such as cattle feed 

at subsidised rates to offset the soaring produc-

tion costs, he said. 

It is also not clear how the government will be 

able to enforce tax collection on these items 

since they are mostly sold by unorganised dairy 

enterprises, including bakeries, grocery stores 

and fruits and vegetable markets. 

The exchequer may not gain much out of the 

imposition of GST on these items, as hardly 

about 10% of them are sold by the organ-

ised sector. The revenue collection is not going 

to be so easy as most of the unorganised play-

ers trade within the limit of ₹40 lakh. 

Referring to the decision to increase the GST on 

dairy machinery and milking machines 

from 12% to 18%, a press note quoting the fed-

eration said these machines are essential for 

producing hygienic milk by small-scale farmers 

who have no provision for getting the GST 

credit. This, it said, would adversely impact 

safe milk production and put the masses to 

health risks. 
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Telangana government plans to open cattle hostels in all villages to ramp up milk produc-

tion 

Jul 06, 2022 
https://www.thehansindia.com/telangana/telangana-government-plans-to-open-cattle-hostels-in-all-villages-to-

ramp-up-milk-production-752115 

yderabad: The Telangana government 

is planning to open cattle hostels in all 

villages to increase milk production 

and provide alternate and regular sources of in-

come to farmers, disclosed State Planning 

Board vice-chairman B Vinod Kumar on Tues-

day. 

He participated in the inauguration of Bulk Milk 

Cooling Units (BMCU) in Sundaragiri in Chi-

gurumamidi mandal of Karimnagar district, In-

dranagar of Elkathurthy mandal and Anthak-

kapet village of Akkannapet mandal in Siddipet 

district. He inaugurated the departmental dairy 

parlour at Anthakkapet. 

Addressing milk producers, Kumar said the 

State government was planning to open cattle 

hostels as part of launching white revolution to 

increase milk production to meet growing de-

mand in Telangana. Like the sheep distribution 

scheme, which had increased sheep production 

in the State, the government would open cattle 

hostels to increase milk production, he stated. 

Pointing out that the Karimnagar Dairy was 

opening BMCUs as part of a plan to increase 

milk production for its new mega dairy project 

coming up at Nallagonda village of Thimmapur 

mandal with a capacity of three lakh litres, he 

said Anthakkapet BMCU was the 30th one in 

the erstwhile Karimnagar district and adjoining 

Siddipet, Kamareddy and Mancherial districts. 

Clarifying that the Karimnagar Milk Producer 

Company Ltd was not a private dairy, and that it 

was owned by farmers in the cooperative sec-

tor, he said the Karimnagar Dairy emerged suc-

cessful and was no.1 in the State. He said the 

Karimnagar Dairy, which entered the Hydera-

bad market, was doing roaring business by 

providing fresh milk to customers, unlike other 

private dairies, which serve stale five-day-old 

milk, by transporting from other districts. Ap-

pealing to farmers to take up dairy units, he ad-

vised them to consume milk for a healthy living. 

 

Digital belts around neck to track fitness of cows 
Jul 05, 2022 

https://timesofindia.indiatimes.com/city/vadodara/digital-belts-around-neck-to-track-fitness-of-cows/arti-

cleshow/92666180.cms 

 
ADODARA/ ANAND: Kamlesh Pandya , 

a dairy farmer in Shili village of Anand’s 

Umreth taluka, knows a day or two in 

advance when one of his cows will fall sick. An 

Israeli technology is helping dairy farmers in In-

dia’s milk cradle Anand know track the health of 

their animals in advance. 

Like fitness bands or trackers that are rage 

amongst health freaks these days, cows in the 

milkshed area of Anand are equipped with digi-

tal belts that are tied around their necks. 

Based on the movement of the cows, the chip-

enabled belts alert the owners as well as Amul 

H 

V 

https://www.thehansindia.com/telangana/telangana-government-plans-to-open-cattle-hostels-in-all-villages-to-ramp-up-milk-production-752115
https://www.thehansindia.com/telangana/telangana-government-plans-to-open-cattle-hostels-in-all-villages-to-ramp-up-milk-production-752115
https://timesofindia.indiatimes.com/city/vadodara/digital-belts-around-neck-to-track-fitness-of-cows/articleshow/92666180.cms
https://timesofindia.indiatimes.com/city/vadodara/digital-belts-around-neck-to-track-fitness-of-cows/articleshow/92666180.cms


Dairy ’s dedicated call centre in Anand if the bo-

vine is likely to fall sick. 

What’s more? Telecom service providers are 

seeing a market in this segment as the belt re-

lays information on mobile phones of farmers . 

A couple of them have already approached 

Amul Dairy which has set a target of covering 

one lakh animals within the next one year. 

“Usually, when one sees a cow, you hardly real-

ize that it’s sick. But with this technology, I get 

an alert on my mobile phone if my cow is likely 

to take ill in the next couple of days. On check-

ing the temperature, you realize that it is having 

high temperature. This is the biggest benefit of 

this technology. I can start providing them 

treatment before they fall sick ensuring their 

speedy recovery,” said Pandya, who has been 

running the dairy farm since 2008. 

The biggest advantage is that the farm owners 

get a notification when their animals is in silent 

heat (sexually receptive). It ensures that artifi-

cial insemination (AI) is done on time and the 

animal turns pregnant without delay, A dairy 

farmer incurs loss of nearly Rs 15,000 a year if 

such silent heat cycles go undetected. 

Amul Dairy’s managing director Amit Vyas , 

said, “Like fit-bits in your hands help you know 

how the number of walking steps or pulse rate, 

this digital belts/ trackers help us know whether 

the animal is eating and drinking properly, 

whether it is moving or not. It also has data of 

when the animal got pregnant or had a miscar-

riage.” 

“The Israeli technology has been modified to 

suit Indian conditions and environment as land-

holding of our dairy farmers is less. We are tar-

geting 10,000 digital belts of which 3,200 have 

been commissioned. Our target is to cover one 

lakh animals within one year,” said Vyas. 

Amul Dairy officials were surprised when a top 

telecom player recently approached them to 

enter into an agreement. “They are seeing 

10,000 consumers which will eventually turn 

into a subscriber base of one lakh,” he said. 

Currently, a dairy farmer spends Rs 5 per day 

per animal towards one digital tracker tied on 

the neck of his animal. “Eventually, as volumes 

go up and we evolve the technology further, we 

want to bring down this cost to Rs 1 per day per 

animal,” he said. 

 

 

World Bank to discuss NDP-II project next week 
JUL 5, 2022 

https://dairynews7x7.com/world-bank-to-discuss-ndp-ii-project-next-week/ 

 
he second phase of the National Dairy 

Plan (NDP-II), which will focus on sup-

porting smaller milk unions to 

strengthen their marketing efforts and tackling 

adulteration in milk, is likely to be finalised 

soon. 

NDDB Chairman Meenesh Shah said the World 

Bank mission would be in Anand during the sec-

ond week of July to discuss the NDP-II. “Initial 

clearances are all done,” Shah said, adding that 

the World Bank’s support in the form of 

grant/soft loan for NDP-II is likely to be limited 

to some 6-7 States and not the entire country. 

“Now, India’s position has changed. The grant 

which was available earlier is no longer availa-

ble. It has to be 50:50 with both Government of 

India and the World Bank contributing equally 

to the project. 

In NDP- Phase 1, we got 90 per cent of the soft 

loan from the World Bank,” Shah said. The size 

of the NDP-Phase II is likely to be in the range of 

₹.1,200-1,500 crore. 

Focus of 2nd phase 
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Shah said the project’s second phase would fo-

cus on enhancing milk’s testing mechanism, dig-

itising milk tankers to control adulteration in 

transit and manure management besides 

providing support to smaller milk unions to 

strengthen marketing, among others. The pro-

ject may support co-operatives for ethno-veter-

inary medicine to care of common diseases and 

also focus on earlier activities like improving vil-

lage coverage and adding more farmers to the 

co-operative network. 

The NDP-I, with an outlay of ₹.2,242 crore was 

implemented during March 2012 to November 

2019 across 18 major dairying States. NDP-I fo-

cussed on enhancing the productivity of milch 

animals and providing market access to milk 

producers. 

 

 

Naini jail inmates earn ₹6 lakh profit through dairy products 
Jul 4, 2022, 03:23 IST 

https://timesofindia.indiatimes.com/city/allahabad/naini-jail-inmates-earn-6-lakh-profit-through-dairy-prod-

ucts/articleshow/92640544.cms 

Prayagraj: Inmates lodged at Naini central jail 

have earned profit worth more than Rs six lakh 

in last fiscal year 2021-22. A group of 25 jail in-

mates in Naini central jail of Prayagraj district 

are looking after the upkeep of ‘gaushala’ and 

animal shelter home as part of their daily rou-

tine and earning hefty profits. 

Apart from milk products like milk, ghee, butter 

and paneer, inmates are also utilizing cow urine 

and cow dung as biofertilizers during cultivation 

of crops and vegetables inside the jail campus. 

The group of inmates, under the banner of “un-

dertrial welfare & rehabilitation cooperative”, 

are serving the cows round the clock and earn-

ing hefty profits through sale of cow products. 

In last fiscal year 2021-22, the inmates had 

gained profits worth more than Rs 6 lakh and 

set a record among other UP jails. 

PN Pandey, senior jail superintendent told TOI, 

“Inmates are taking better care of cows with full 

devotion and sincerity inside cow shelter house, 

and devoting their maximum time for upkeep of 

gaushala. He added, “Apart from milk products, 

cow dung and urine are also being utilized for 

the cultivation of crops and vegetables”. He, 

however, added “There are more than 150 

cows at the gaushala and rich nutritious diet is 

being offered to each and every cow”. He also 

claimed “Over 250 litre milk is being produced 

every day at jail gaushala which is being sold 

through coupons among jail staff, inmates and 

others”. 

“There many night shades to keep over 150 

cows” said Pandey adding “Facility of coolers 

and fans is also provided to cows at the cow 

shelter house” he added. Although gaushala 

was functional inside jail campus for the past 

seven years but it started gaining profits for 

past two years. Pandey, meanwhile, said the 

gaushala and cow shelter home is completely 

governed by inmates’ cooperative society and 

their cooperative society, which also runs busi-

ness of furniture manufacturing ,production of 

other daily products like shop, phenyl, mats etc, 

also conducts audit of the dairy and sale and 

purchase of milk products. Interestingly, in-

mates clean the cow shelter house (gaushala) in 

every two hours to maintain proper sanitation 

and cows are given diet as fixed by the veteri-

nary doctor. Jail authorities claimed the initia-

tive would also make undertrials feel self-reliant 

and also divert them to doing something useful. 
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Sales of HUL Kwality Wall’s ice cream back to pre pandemic levels 
JUL 4, 2022 

https://dairynews7x7.com/sales-of-hul-kwality-walls-ice-cream-back-to-pre-pandemic-levels/ 

 
industan Unilever Ltd’s (HUL) ice 

cream business under the umbrella 

brand Kwality Wall’s is back to pre-

pandemic levels, thanks to the prolonged sum-

mer this year. In an interview, Srinandan 

Sundaram, executive director, foods and re-

freshment, HUL, spoke about the surprise busi-

ness recovery, increased focus on home deliv-

ery channels and an eye on viable acquisitions. 

Edited excerpts:  

Have the sales of your foods and refreshment 

portfolio returned to pre-pandemic levels? 

Foods and refreshment has the tea, coffee, Hor-

licks and Boost, Kissan and Knorr and the ice 

cream businesses. Specifically in the context of 

ice creams, we are now seeing us move ahead 

of pre-pandemic levels. We assumed a certain 

set of growth but the growth rates far sur-

passed it. We got probably a good 10% to 12% 

higher growth than what we thought we will 

get. For two years, all the covid disruptions hap-

pened in March, April and May—peak season 

for ice cream.  

The fact is that covid has not disrupted busi-

nesses this season, ice creams have been able 

to come back quite strongly.  It was a combina-

tion of weather becoming hotter and hotter, lit-

tle bit of a delay in monsoon and this whole bit 

of when everything around us is expensive, it’s 

probably the smallest cost celebration a family 

can have.  

Any numbers you could share?  

We are reaching our closed period. But our ice 

cream portfolio has Magnum as the premium 

brand, then Cornetto and Feast which really sit 

in the middle and you’ve got the in-home 

through Wall’s which is the party packs. Kwality 

was acquired  in 1995 and Kwality Wall’s be-

came the umbrella brand. We’ve also had an ac-

quisition a couple of years back of Adityaa Milk 

(Vijaykant Dairy and Foods Products Ltd) for its 

ice cream business.  

The journey has been largely one of developing 

this market. If you benchmark per capita con-

sumption of ice cream in India, it’s among the 

lowest across the Unilever countries in which 

we operate. It’s close to 400ml per capita per 

year. It’s a country which has very little ice 

cream, very infrequently but has a hell of a lot 

of dessert.  

This market is still seeing a lot more outside-

the-home consumption. But with quick com-

merce coming in, they are also now beginning 

to see if people are ordering home.  That will 

help the industry to grow because if you want 

to have an ice cream and somebody can deliver 

it to you within half an hour, 40 minutes, for 

sure, it’s something that drives up the adop-

tion.  

So are you working towards home delivery?  

Yes, it’s called Ice cream Now—a platform 

within our company, where we partner with 

pure quick commerce which is the food com-

merce kind of players of which Swiggy and Zom-

ato is a very large part. We have made a com-

pelling case that ice cream can add to their wal-

let.  

We’re making sure that our brands have con-

sistent presence of portfolio online, which is 

just availability in terms of physical stock. Then 

there’s performance marketing to ensure that 

when you are looking for ice creams, our brand 

features right on top. Third is to really 

strengthen the portfolio.  

Currently, the channel is small and we’ve put a 

lot of premium products. Our premium portfo-

lio is over-indexed in contribution because it’s 
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being picked up a lot more by affluent consum-

ers. So, it’s doing a world of wonders for brands 

like Magnum and premium tubs. Designing ex-

clusively for this channel is still some time away. 

But that may come sooner than later the way it 

is going.  

What’s your share of online business? 

It’s upwards of 7% right now. It has coincided 

with the rise of the investments coming in quick 

commerce. In fact, it could have been higher 

had we had planned this season better. The en-

tire industry didn’t expect ice cream to come 

through the way it has come through. We’ve 

had issues of availability of stock… we could 

have done better if we had estimated how soon 

this industry will bounce back.  

Did you expand your distribution during this pe-

riod?  

We did invest in (ice cream) cabinets which is 

one of the critical things. During covid, we went 

to a lot of chemist stores because they were al-

lowed to open. More importantly, the chemists 

are very entrepreneurial. 12% is the incremen-

tal cabinets that we’ve invested in.  

Is your Adityaa Milk acquisition complete? Are 

you expanding the brand?  

Yes, the acquisition is complete. What we 

learned from Adityaa Milk is how to do low-cost 

ice cream since we were bringing in innovations 

only in the premium end of the market. 

 In this business, ₹10 and ₹20 price points are 

very crucial. We do sell the brand which is very 

strong in and around Belgaon. But for us, it is a 

manufacturing capacity. It’s not that Adityaa ac-

quisition will only make Adityaa products.  

Any other acquisitions that you may be eyeing?  

Will we eye an acquisition? Yes; if something 

comes our way. But we can’t discuss it right 

now. 

 

 

Prices of Curd, Lassi and Buttermilk likely to rise after imposition of 5% GST 
JUL 4, 2022 

https://dairynews7x7.com/prices-of-curd-lassi-and-buttermilk-likely-to-rise-after-imposition-of-5-gst/ 

 
n the 47th meet, the GST Council chaired by 

Finance Minister Nirmala Sitharaman under 

withdrawal of exemptions, said, “hith-

erto, GST was exempted on specified food 

items, grains, etc when not branded, or right on 

the brand has been foregone. It has been rec-

ommended to revise the scope of the exemp-

tion to exclude from its prepackaged and pre-la-

beled retail pack in terms of the Legal Metrol-

ogy Act, including pre-packed, pre-labeled curd, 

lassi, and buttermilk. 

Research Analysts, Aniruddha Joshi, Manoj 

Menon, Karan Bhuwania, and Pranjal Garg at 

ICICI Securities in their research note, said the 

GST rate on curd and lassi is expected to be lev-

ied at 5% from nil currently. 

“Considering the rising milk procurement prices 

as well as new likely levy of 5%, we believe dairy 

companies need to pass on additional costs to 

end consumers via price hikes,” they added. 

They pointed out that curd is a major product 

for most dairy companies. Curd and lassi ac-

count for 15-25% of the revenues of dairy com-

panies under their coverage. 

However, the analysts do not expect any mate-

rial impact on any dairy company. 

Currently, both major products of listed dairy 

companies such as milk and curd are free from 

any GST rates. 

According to the analysts, with the likely levy of 

5% GST on curd, dairy companies will be able to 

achieve input credit (packaging material, some 
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raw materials, ad-spend, transportation & 

freight costs, etc). They said, “We believe the 

net impact of GST levy will be in the range of 2-

3%.” 

Explaining there will be limited impact in vol-

ume terms, the analysts said, “as most consum-

ers boil milk before consuming it, they might 

still continue to buy unorganised milk. How-

ever, as consumers consume curd directly, they 

will prefer to continue buying organised curd, in 

our view. Hence, we see low possibility of losing 

curd volumes to unorganised players even with 

higher difference in pricing of organised vs un-

organised.” 

Notably, some dairy products like ice cream, 

cheese, ghee, and paneer are already under the 

GST ambit. With a likely levy of GST on curds 

and lassi, analysts believe most dairy products 

are under the GST umbrella. However, there is 

still no GST on packaged milk. 

Further, the analysts said, “Considering the 

strong return ratios and growth potential, we 

remain positive on the dairy sector. We also ex-

pect migration from unorganised to organised 

sector to steadily generate value. Heritage and 

Dodla are our top picks.” 

ICICI Securities have given a buy rating on both 

Heritage and Dodla. They expect a return on eq-

uity at 23.4% by FY23 end on Heritage, while 

RoE is seen at 21.5% by FY24-end. On Dodla, 

the analysts estimate RoE of 15% by FY23-end 

and 15.9% by FY24-end. 

On BSE, Heritage shares closed at ₹264.20 

apiece marginally down. Dodla finished 

at ₹479.90 apiece down by 0.9% on Friday. 

The analysts have given a Hold recommenda-

tion on Hatsun Agro Products and Parag Milk 

Foods. 

For the industry, key risks as per the analysts 

would be a higher-than-expected rise in milk 

prices, delay in price hikes, and irrational com-

petitive pressures. 

 

 

 

Aid for dairy farmers in Kerala: SBI inks pact with Milma 
Jul 02, 2022 
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cleshow/92609801.cms 

HIRUVANANTHAPURAM: The State Bank 

of India (SBI) has entered a Memoran-

dum of Understanding (MoU) with 

Milma for financing the dairy farmers for their 

working capital requirements. 

The MoU was signed by SBI chief general man-

ager (Thiruvananthapuram Circle) Venkata Ra-

mana Bayireddy and Milma managing director 

Patil Suyog Subhashrao here on Friday.  

The agreement explore the avenues of collabo-

ration and partnership for bank loans for dairy 

farmers, other dairy-related business activities, 

enterprises in the state through Kisan Credit 

Card programme, other lending schemes of the 

bank, or governments for purchase of cattle, 

animal husbandry, agri infrastructure and other 

allied activities. TNN 
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Farmers seek incentives from govt to promote dairy sector 
JUL 2, 2022 

https://dairynews7x7.com/farmers-seek-incentives-from-govt-to-promote-dairy-sector/ 

 
airy farming will play a key role in ac-

celerating the growth of agriculture 

sector and in providing nutritious dairy 

products to masses. The state government un-

der its Amul – Palavelluva is providing an incen-

tive of Rs 5 to 7 per liter of milk to farmers asso-

ciated with milk cooperative societies in some 

districts. The farmers of twin districts who are 

running mini-dairies to supplement their farm 

income, which is subject to vagaries of nature. 

Livestock plays a significant role in the rural 

economy. It is one of the remunerative alterna-

tives to agriculture system which provides regu-

lar income and employment to households, es-

pecially small and marginal farmers. This regular 

source of income acts as a cushion against the 

inclement weather-linked risks to seasonal in-

come from crop sector. Till now, the growth in 

the dairy sector has been demand-based and 

self-driven. 

Despite low public investment (low budgetary 

allocations) in the livestock sector, its growth 

rate is very consistent and has remained above 

5 per cent in the past five decades. The dairy 

sector has been in crisis since a decade due to a 

steep hike in the prices of various inputs, espe-

cially feed and fodder. With increase in private 

diaries, farmers are not showing interest as 

they did not get incentives from government. 

Moreover, the increase in transportation and 

fuel costs, put additional burden on many dairy 

farms. 

Nearly 20 bulk chilling units have been closed in 

the two districts. Considering the importance of 

dairy farming in accelerating the growth of agri-

culture sector and in providing nutritious dairy 

products to masses, there is an urgent need for 

a policy intervention for incentivising dairy 

farmers by way of increasing milk procurement 

rates or extending a special incentive on milk, as 

is being done in some states. The increase in 

the rate of milk is not commensurate with the 

increase in the prices of inputs. The main com-

ponent of cost of milk production is the feed 

cost accounting for almost 75 per cent, which 

includes green fodder, dry fodder, concentrates 

and supplements. 

During the past year, the prices of all feed items 

have skyrocketed, including transportation and 

fuel costs. The government should sanction 

loans to dairy farmers and allocate at least 20 

units at each mandal. 70 per cent milk samples 

collected across the country by food safety au-

thority did not conform to standards. The re-

sults of a first-of-its-kind survey on milk by the 

Food Safety and Standards Authority of India 

(FSSAI) reveal something startling—most Indi-

ans are consuming detergents and other con-

taminants through milk. The National Survey on 

Milk Adulteration, a snapshot survey, was con-

ducted to check the contaminants in milk, espe-

cially liquid milk, throughout the country. The 

study found that due to lack of hygiene and san-

itation in milk handling and packaging, deter-

gents (used during cleaning operations) are not 

washed properly and find their way into the 

milk. Other contaminants like urea, starch, glu-

cose, formalin along with detergent are used as 

adulterants. These adulterants are used to in-

crease the thickness and viscosity of milk as well 

as to preserve it for a longer period. The study 

notes that the consumption of milk with deter-

gents is hazardous to health. About eight per 

cent samples were found to have detergents. 

Farmers feel that the government should take a 

serious view of adulteration in milk and curd 
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and other associated products and punish com-

panies indulging in health hazardous opera-

tions. 

 

 

Goa Dairy struggles and forced to stop FCM and Cow milk supply 
JUL 2, 2022 

https://dairynews7x7.com/goa-dairy-struggles-and-forced-to-stop-fcm-and-cow-milk-supply/ 

 
he Curti-based Goa Dairy is yet to come 

out of the morass that it has been for 

the last your years.  In fact, the dairy is 

heading for more troubles as its milk sales  are 

dwindling and its cattle feed plant has been out 

of action for a week. 

Milk sales of the dairy have gone down to 

42,000 litres per day from 62,000 litres within a 

month. Moreover, the dairy’s cattle feed plant 

has been shut for a week due to the shortage of 

raw material, which has taken a toll on its mar-

ket share. 

Reliable sources maintained that ever since 

Registrar of Cooperative Society (RCS) an-

nounced the election for the dairy board, the 

new administrative committee has been reluc-

tant in taking decisions in helming the dairy ef-

fectively, especially on procuring milk from the 

other states and also the raw material required 

for the cattle feed plant. 

The RCS declared elections for the board in the 

last week of May 2022.  The election was held 

on June 19, 2022 and 12 board of directors 

were elected. 

However, a move has not yet been made to 

hand over the reins of the dairy to the newly-

elected directors. 

A senior official at the dairy alleged that the 

committee has not been  moving files and has 

not been clearing the bills  for  the previously 

purchased raw materials. 

Chairman of the administrative committee Dr. 

Agostinho Misquita could not be contacted  for 

a comment to clear the air. 

There is huge demand for the dairy’s milk. But 

the dairy doesn’t have enough of it to supply on 

account of the reduction in procurement. Usu-

ally when the supply of milk from local farmers 

declines, the dairy fill up the gap with the milk 

procured from outside the state, the  dairy offi-

cial explained.  

It is pertinent to note that the dairy had been 

procuring around 20,000 litres of milk from 

other states. 

The official observed that the dairy’s high fat 

milk supply was stopped for nearly 15 days for 

the first time in the history of the establish-

ment:  last month the dairy did not have high 

fat milk procurement, which  is usually bought 

from other states. 

The cattle feed plant of the dairy supplying on 

an average 35 tonne of feed per day to  farmers 

across the state has stopped due to shortage of 

raw materials. 

Sources attributed this situation to the adminis-

trative committee not clearing past bills of 

many suppliers and not arranging  new raw ma-

terial suppliers. 

The dairy has been helmed by  government-ap-

pointed administrators or administrative com-

mittee for the last four years after the RCS dis-

qualified the majority of the directors over al-

leged irregularities. 

The dairy’s annual report has said the dairy 

earned a profit of around Rs 2.41 crore for the 
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financial year 2020-21. But after deducting the 

loss of Rs 6.41 crore, overall loss for the dairy is 

reported to be around Rs 4 crore for the period. 

 

 

Hemant Soren inaugurates hi-tech dairy plant in Sahibganj 
01.07.22, 12:08 AM 

https://www.telegraphindia.com/jharkhand/hemant-soren-inaugurates-hi-tech-dairy-plant-in-sa-

hibganj/cid/1872548 

 
harkhand took a step towards becoming 

self-sufficient in milk production with the 

inauguration of a dairy plant at Sahibganj 

in Santhal Pargana region by chief minister He-

mant Soren on Wednesday evening. 

The “high-tech” dairy plant at Mahadevganj in 

Sahibganj district has a production capacity of 

50,000 litres of milk per day which can be in-

creased to 1 lakh litres per day as and when re-

quired. 

“It is our effort to make the state self-sufficient 

in milk production. The inauguration of the 

plant is a step in this direction,” said Soren after 

inaugurating the plant. 

According to sources in Jharkhand State Milk 

Federation (JMF), which produces milk under 

the brand name Medha Dairy, the state can cur-

rently produce 1.5 lakh litres of milk across the 

state but has plans to increase the current ca-

pacity to 5 lakh litres in the next 3 to 4 years. 

“Once we reach the 5-lakh-litre-capacity daily, 

we will become self-sufficient in milk produc-

tion,” said a senior official of JMF. 

The state has to depend largely on Bihar State 

Milk Cooperative Federation Limited, which 

sells milk under the brand Sudha, to meet its 

need along with private milk suppliers. 

 
The state at the moment has its biggest dairy 

plant in Hotwar, which has a capacity of one 

lakh litres, and also has plants in Sarath (50,000-

litre capacity), Latehar (20,000 litres), Deoghar 

and Koderma (25,000 litres each). 

“The government has plans to come up with 

dairy plants in all the districts of the state,” said 

Soren. 

The plant, which has been built at an estimated 

cost of Rs 34 crore, had its foundation stone laid 

by Prime Minister Narendra Modi in April 2017 

and has been built by the National Dairy Devel-

opment Board (NDDB). 

Soren, addressing the gathering, said the gov-

ernment is focused on taking the welfare 

schemes to the remotest parts of the state and 

is looking at development of all sectors includ-

ing farmers and purchased paddy in large quan-

tities this year. 

“The government is also opening rice mills in 

the state to expedite purchase and redistribu-

tion of paddy. The government is providing land 

at low rates for setting up rice mill along with all 

technical assistance,” said Soren who inaugu-

rated a rice mill at Godda on Wednesday. 

Earlier, Soren also distributed assets, appoint-

ments letters and launched a scheme to fight 
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malnutrition at adjoining Godda district earlier 

in the day. The chief minister inaugurated 79 

schemes worth Rs 18 lakh and laid foundation 

stones of 10 schemes worth Rs 12 crore at the 

same function in Godda on Wednesday. 

 

 

 

West Bengal Congress president Adhir Chowdhury to move SC on Metro Dairy 
Jul 01, 2022 

https://timesofindia.indiatimes.com/city/kolkata/adhir-to-move-sc-on-metro-dairy/articleshow/92586045.cms 

OLKATA: West Bengal Congress presi-

dent Adhir Chowdhury is set to move 

the Supreme Court over the Bengal 

government’s sale of 47% stake in Metro Dairy 

to Keventer Agro “at a very low price” after the 

Calcutta high court held that the sale was “nei-

ther illegal, nor arbitrary”. 

A division bench of the Calcutta high court had 

on June 13 turned down Chowdhury’s prayer to 

initiate a CBI probe into the alleged Metro Dairy 

scam. The court noted that the process of sale 

of 47% shares of Metro Dairy could not be 

termed an opaque or non-transparent process. 

Metro Dairy was established in 1991 as a public-

private venture. The West Bengal Milk Produc-

ers Federation had 47% stake, the Central gov-

ernment-led National Dairy Development Board 

(NDDB) had 10% and the remaining 43% was 

owned by Keventer Agro. Later, NDDB had sold 

its stake to Keventer. Chowdhury planned to file 

a special leave petition (SLP) in the SC next 

week. 

 

 

Goa Dairy runs short of milk, stops producing two variants 
Jul 01, 2022 

https://timesofindia.indiatimes.com/city/goa/goa-dairy-runs-short-of-milk-stops-producing-two-variants/arti-

cleshow/92582894.cms 

 
ONDA: Reeling under a severe shortage 

of milk, Goa Dairy has halted production 

of two variants. Of its four variants, the 

dairy has been marketing only two products— 

standardised milk ‘Shakti’ and toned milk under 

the brand name ‘Cold Gold’ in the Goan retail 

market. 

A source from the dairy revealed that they are 

now solely dependent on the 48,000-odd litres 

of cow milk and 2,000-odd litres of buffalo milk 

produced within the state.  

The standardised milk ‘Shakti’ (green packets 

comprising 4.5% fat and 8.5% SNF) has a sale of 

around 36,000 litres and another 12,000 litres 

of ‘Cold Gold’ (blue packets with 3% fat and 

8.5% SNF). 

Goa consumes around three lakh litres of milk 

every day, of which Goa Dairy used to supply 

around 60,000 to 62,000 litres per day, while 

the remaining requirements are being met by 

outside producers, including major players such 

as Amul, Warana, Gokul etc. 
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Since Goa has been producing around 48,000 li-

tres of milk per day, Goa Dairy used to procure 

the balance quota of milk from the neighbour-

ing states of Maharashtra and Karnataka. How-

ever, since the dairy has stopped procuring milk 

from these states, it has been compelled to stop 

production of two popular variants - Full Cream 

(orange packets with 6% fat and 9% SNF), and 

Cow Milk (red packets with 3.5% fat and 8.5% 

SNF). 

The period from February to July is considered a 

lean season for milk production in Goa as the 

procurement dips, which then witnesses a rise 

in the flush season. 

Facing the scarcity, the dairy was mulling to re-

start procurement of cow milk from Karnataka 

to meet its daily demand. The apex cooperative 

unit in Goa used to procure cow milk from Ma-

harashtra and Karnataka a decade ago, prior to 

2012, as the dairy had more sales than local 

procurement. Since 2012, the dairy procures 

only buffalo milk (high fat) from a Karnataka 

unit as Goa does not produce the required 

quantity of buffalo milk. 

However, procurement has been halted for the 

past three months, forcing dairy consumers to 

purchase milk from other dairies. 
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Dairy summary of the FAO & OECD Agricultural Outlook 2022-2031 
JUL 14, 2022 

https://dairynews7x7.com/dairy-summary-of-the-fao-oecd-agricultural-outlook-2022-2031/ 

 
orld milk production[1] is projected 

to grow at 1.8% p.a. over the next 

decade to 1,060 Mt by 2031, faster 

than most other main agricultural commodities. 

Over half of the increase in total milk produc-

tion is anticipated to come from India and Paki-

stan, which will jointly account for over 30% of 

world production in 2031. In the main exporting 

countries, growth is only expected in the EU 

and US. 

In almost all regions of the world, yield growth 

is expected to contribute more to production 

increases than herd growth, the drivers of 

which include optimising milk production sys-

tems, improved genetics, improved animal 

health and feed efficiencies. 

Production in the EU is projected to grow more 

slowly than the world average, as a result of EU 

policies targeting sustainable production. At 

present, more than 10% of dairy cows are 

within, but not limited to, organic systems. In 

general, domestic demand is expected to grow 

only slightly, meaning most additional produc-

tion will be destined for export. 

North America has some of the highest average 

yields per cow, as the share of grass-based pro-

duction is low, and feeding is focused on high 

yields from specialised dairy herds. Herds sizes 

are expected to remain largely unchanged and 

production growth to originate from further 

yield increases. As domestic demand is pro-

jected to remain stronger for milk fats, the US 

will mostly export SMP and a sizable amount of 

cheese, whey, and lactose. 

New Zealand is the most export orientated 

country although growth in milk production has 

been very modest in recent years and expected 

growth is minimal. The main constraining fac-

tors for growth are land availability and increas-

ing environmental restrictions, but a shift to a 

more feed-based production is not forecast. 

 
Demand 

Although milk is a highly perishable product, 

most milk is consumed in the form of fresh 

dairy products, including those fermented and 

pasteurised. As incomes and population in-

crease, more dairy products are expected to be 

consumed over the medium term. In low and 

middle-income countries, fresh dairy products 

make up over two-thirds of the average per 

capita dairy consumption, while consumers in 

high income countries tend toward processed 

products. 

While some regions are self-sufficient, such as 

India and Pakistan, total dairy consumption in 

Africa, Southeast Asian countries, and the NENA 

is expected to grow faster than production, 

leading to an increase in dairy imports. As liquid 

milk is expensive to trade, this additional de-

mand is expected to be met with milk powders, 

where water is added for final consumption or 

further processing. In Europe and North Amer-

ica, overall per capita demand for fresh dairy 

W 

https://dairynews7x7.com/dairy-summary-of-the-fao-oecd-agricultural-outlook-2022-2031/
https://ahdb.org.uk/news/dairy-summary-of-the-fao-oecd-agricultural-outlook-2022-2031?_cldee=zpCNStie1maHybs3D30NjEeEVNpYi492WPhaqF03thjtDKf97Xsgnd6mUnk5chxZ&recipientid=contact-b1df2e99c7e0ec11bb3d0022481abbf5-2bf84c11c6c64ed8bb8af8370dc56417&esid=ec94189d-5f03-ed11-82e6-0022481b5616#_ftn1


products is stable to declining but the composi-

tion of demand has been shifting over recent 

years towards dairy fat such as full-fat drinking 

milk and cream. 

There is substantial regional variation in the 

consumption of processed dairy products. Con-

sumption of cheese primarily occurs in Europe 

and North America, exhibiting a growing trend 

in both regions. In Asia, butter has the strongest 

projected growth in consumption. In Africa, 

cheese and WMP account for the majority of 

processed dairy. However, over the coming dec-

ade, SMP is expected to record the highest 

growth, although from a lower base. 

 
Trade 

China is expected to remain the most important 

importer of milk products despite a slight in-

crease in domestic milk production. Over the 

medium term, the EU, New Zealand and the US 

will remain the key exporters of processed dairy 

product and are projected to jointly account for 

around 65% cheese, 71% WMP, 74% butter, 

and 80% SMP exports by 2031. 

Changes in trade policy could alter dairy trade 

flows as international trade agreements (e.g., 

CPTPP and CETA) create opportunities for fur-

ther trade growth. Argentina has the potential 

to become a competitor in the global WMP 

market due to rising milk production and be-

low-average growth in domestic demand, 

though it currently accounts for a relatively 

small share of trade. To date, the big milk con-

suming countries, India and Pakistan, are largely 

self-sufficient with production growing in paral-

lel with domestic consumption. However, a po-

tential increase in the consumption of pro-

cessed dairy products like cheese and milk pow-

ders may drive an expansion of processed dairy 

imports during the coming decade. 

[1] World milk production is roughly 81% cow 

milk, 15% buffalo milk, and 4% for goat, sheep 

and camel milk combined 

 

 

Dairy price hikes create market gap for alt-protein : Eat & Beyond CEO 
JUL 14, 2022 

https://dairynews7x7.com/dairy-price-hikes-create-market-gap-for-alt-protein-eat-beyond-ceo/ 

 
teep dairy prices are disrupting opera-

tions in the sector but creating vibrant 

new opportunities for the plant-based 

segment. The demand for plant proteins from 

oats, soy and almonds and niche ingredients are 

set to gain traction. FoodIngredientsFirst speaks 

to Michael Aucoin, CEO of plant-based producer 

Eat & Beyond, about the changes enacted in 

these markets. 

“The steep increase consumers are experienc-

ing in the price of dairy products continues to 

create opportunities for plant-based dairy alter-

natives. This is particularly true in Canada, 

where dairy producers do not benefit from gov-

ernment subsidies as they do in the US,” Aucoin 

outlines. 
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“As such, in both markets, we see the price gap 

between dairy and dairy alternatives narrowing, 

or in some cases, plant-based alternatives even 

coming in as more affordable.” 

“This gap will continue to narrow or close as 

plant-based alternatives increasingly benefit 

from economies of scale as production volumes 

increase, lowering unit costs and improving 

their cost-competitiveness.”  

Rate of inflation continues to climb 

The Bureau of Labor Statistics reported the 

highest prices for US average retail in May. The 

8.6% all items index increase is the largest 12-

month increase since December 1981. In addi-

tion, the annual rate of retail price inflation has 

seen a steady upward acceleration, month-on-

month.  

The price hikes are making dairy alternatives 

more popular for consumers. Eat & Beyond, 

which invests in companies in the plant-based 

and alternative protein sector, such as Beyond 

Moo Foods (oat-based dairy), Banana Wave (ba-

nana milk beverages) and TurtleTree (cultured 

milk, breast milk and meat), has watched the 

sector closely.Nut-based alternatives are gain-

ing traction with consumers.  

“While plant-based options are not immune to 

inflationary pressures, the continued growth of 

the sector will increasingly unlock economies of 

scale, lowering unit costs over time, or at least 

blunting the impact of the general inflation that 

we see throughout the market. As such, the 

plant-based consumer could face reduced infla-

tionary pressure,” continues Aucoin.  

He notes, however, that in some plant-based 

categories, where the products trade at a pre-

mium to animal-based products, lower available 

disposable income could lead to reduced 

growth. “It will be incumbent on the manufac-

turers in these categories to rapidly find ways to 

achieve economies of scale to cut unit produc-

tion costs,” he says. 

Up-and-coming ingredients trio 

Oats, soy and almonds are set to rise in im-

portance if dairy prices continue to increase 

while niche products also come into sharper fo-

cus. 

“We still see oats as the primary growth driver 

in plant-based dairy formulations. Both soy and 

almond remain material players in the category 

but are not experiencing the same growth as 

oat,” Aucoin predicts. 

“Niche products such as hazelnut, macadamia 

and walnut-based alternatives are showing 

strong growth but on a smaller scale, and not 

contributing to category growth as strongly as 

oat.” 

Eat & Beyond has seen a significant opportunity 

in products designed to increase occasions for 

consumption. The company has two portfolio 

companies in the sector that are launching 

plant-based milk alternatives created for con-

venient on-the-go consumption and in a suita-

ble format for children. 

“As we see substantial inflationary pressure 

across all categories, brands in the plant-based 

sector have the opportunity to leverage any in-

creased consumer demand that they may expe-

rience to achieve economies of scale that can 

help them to move toward price parity more 

quickly than they might have otherwise been 

able to,” says Aucoin. 
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Dairy Product Price Inflation Still Lagging Overall Food Inflation 
JUL 13, 2022 

https://dairynews7x7.com/dairy-product-price-inflation-still-lagging-overall-food-inflation/ 

 
ll parts of the U.S. economy and at 

least 44 other nations throughout the 

world are experiencing high rates of in-

flation due to several global factors including 

the COVID-19 pandemic, ongoing supply chain 

woes, rising wages amid labor shortages, and 

Russia’s war with Ukraine, which has thrown 

global energy, food and fertilizer markets into 

disorder. Here in the U.S., Americans are experi-

encing the highest rates of inflation across the 

economy in 40 years. The year over year con-

sumer price index (CPI) registered 8.6% in June. 

Meanwhile, the Reuters/University of Michigan 

Consumer Sentiment Index hit an all-time low 

of 50.2% in June – the lowest recorded level 

since the survey began in 1978. 

While gas and diesel prices have left many feel-

ing sticker shock, Americans are also seeing 

once-in-a-generation price spikes at the grocery 

store. Some news reports have pointed to dairy 

products like a gallon of milk as “soaring” or 

“spiking” or “skyrocketing”. The truth is a gallon 

of conventional milk is up 89 cents this year, ac-

cording to USDA. Prices vary across the country, 

so a consumer may pay $2.71 per gallon in Lou-

isville or as much as $6 in Kansas City. And 

when we look at how inflation has affected 

dairy in comparison to other food products, the 

picture is mixed, with price increases falling be-

low average food CPI. 

Between 1913 and 2022, food experienced an 

average inflation rate of 3.2% per year. But food 

inflation accelerated for the 12 months ending 

May 2022 to 10.1%, the biggest jump since 

1981. Retail food prices have taken the brunt of 

inflation, logging an increase of 12% over the 

past year. Overall, prices for dairy foods are up 

11.8% through May 2022 when compared to 

May 2021, falling in the middle of the pack 

among food categories such as eggs (up 32%) 

and fruits and vegetables (up 7.5%). 

 
The reasons for retail price inflation are 

straightforward: higher wholesale prices for 

several inputs, including milk, energy, packaging 

materials, ingredients like sweeteners and cul-

tures, and more. USDA forecasts farm-level milk 

prices to increase between 30-33% and whole-

sale dairy prices between 14-17% in 2022. Then 

add the general factors squeezing the economy: 

labor, wages, war, transportation. Then add 

something of good news—strong demand for 

dairy products that has carried through, to 

some extent, from the pandemic. 

But when we step back and look at food price 

inflation in 2022, from January through May, 

the data show dairy continues to be a good buy 

at retail and is near the bottom of the list 

among all food categories. In fact, overall food 
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inflation logs an increase of 8.7% year to date, 

year over year; but for dairy, that figure is 7.2%. 

 
It’s true that retail price gains for dairy still lag 

wholesale price gains, but the farmgate price of 

milk has—as many analysts have noted of 

late—begun to plateau. Let’s take a deeper dive 

into dairy foods prices. 

Wholesale Prices 

Class I Milk 

$23.32 per hundredweight YTD, +45% YTD YOY 

CME Spot Block Cheddar 

$2.15 per pound YTD, +28% YTD YOY 

CME Butter 

$2.76 per pound YTD, +66% YTD YOY 

What can we expect for the rest of 2022? 

Signs point to inflation cooling from its red-hot 

January-June peak. As of July 7th, Gasbuddy re-

ports that regular gasoline prices are $3.99 at 

more than 2,500 locations across the continen-

tal United States—a major comedown from the 

$6 and $7 highs seen in early June. The job mar-

ket remains strong, too. The U.S. unemploy-

ment rate dipped to 3.6% in May, near a 50-

year low reached in early 2020. And the gap be-

tween available workers and available jobs is 

large — only 5.94 million unemployed for 11.40 

million job openings – which will continue to 

keep wages on the high side to attract workers. 

According to Fortune magazine this week: “… 

falling commodity prices, a cooling housing 

market, slowing consumer spending, and sink-

ing forward-looking inflation expectations are 

all potential indicators that the U.S. economy is 

entering the beginning of the end of the post-

COVID inflationary era.” 

Challenges will remain, especially for those al-

ready struggling to make ends meet. Americans 

will continue to rate inflation as the nation’s top 

problem until prices begin to retreat at the gro-

cery store and gas pump. 

 

 

 

Microplastics: Polluting our blood, foetuses – and dairy and meat we eat 
JUL 11, 2022 

https://dairynews7x7.com/microplastics-polluting-our-blood-foetuses-and-now-the-dairy-and-meat-we-eat/ 

 
icroplastics are now being found in 

the meat and dairy we eat every day, 

according to a new study. 

A report by environmental non-profit, Plastic 

Soup Foundation, reveals that 73 per cent of 

the products they tested contained microplas-

tics – the material left behind when plastics de-

compose. 

The research points to plastics being present in 

livestock feed as a possible cause of the con-

tamination. 

Scientists at Vrije Universiteit Amsterdam de-

tected plastic particles in 18 of 25 milk samples 

tested in the Netherlands. 

Some seven out of eight beef samples were 

found to contain plastic particles, while five of 

the 8 pork samples contained particles of at 

least one type of plastic. 

Livestock feed was also tested. All of the 12 

samples of feed pellets and shredded feed con-

tained microplastics. 
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This research is on top of tiny particles already 

having been found in human blood, lungs and 

even in unborn foetuses – but the new study is 

sparking even more serious concerns about 

contamination in the food chain. 

Animal feed is the main cause of contamination 

The Amsterdam research team believes micro-

plastics in feed pellets is one of the possible ex-

posure routes through which plastic particles 

reach the bodies of animals. Other possibilities 

are through the water they drink and the air 

they breathe. 

And this only adds to growing concerns over all 

the things farm animals are contaminated by. In 

2021, an American farm worker called Emman-

uel Moore was fired after he posted a TikTok 

video revealing how plastic waste was allowed 

to contaminate pig feed. 

“Animals are able to absorb at least some of the 

plastic particles they are exposed to in their liv-

ing environment,” says eco-toxicologist Dr 

Heather Leslie, co-author of the study. 

“This study should act as an impetus to further 

explore the full scope of exposure and any risks 

that may be associated with it. 

“The production of plastic-free feed for animals 

may be one of the ways to improve the plastic 

particle exposure scenario for livestock.” 

Detecting plastic particles in a small number of 

samples like this provides data that can be 

viewed as a starting point for larger scale stud-

ies. 

The ultimate aim is to be able to show the 

range of concentrations of plastic particles in 

modern-day livestock feed and thus be able to 

find out which farm animals consume it. 

 

 

 

Demand for dairy falls at global auction at GDT 
JUL 8, 2022 

https://dairynews7x7.com/demand-for-dairy-falls-at-global-auction-at-gdt/ 

 
he average price at the fortnightly sale 

fell 4.1 percent US$4360 a tonne, after 

falling 1.3 percent in the previous auc-

tion. 

The price of wholemilk powder, which strongly 

influences the payouts for local farmers, was 

3.3. percent lower at US$3961 a tonne – the 

first time price have below the $4000 mark 

since October. 

NZX analyst Amy Castleton said there was a dis-

tinct lack of demand in the auction. 

“Demand for dairy does seem to be easing off 

right now. 

“We’ve now seen declines at [the global dairy 

trade auction] for seven of the last eight 

events.” 

Whether this was a longer term trend was not 

quite certain, given the time of year, she said. 

“July is a typically quiet time of year – the North 

Hemisphere’s on their summer holidays and the 

Southern Hemisphere is in the depths of win-

ter.” 

High inflation and rising interest was also having 

an effect as it had reduced demand for what 

was considered a luxury product in some mar-

kets, Castleton said. 

Looking ahead, Castleton said global milk supply 

was low which would continue to support com-

modity prices. 

Prices for other products, including butter and 

skim milk powder, also fell at the auction. 

However, the price of cheddar cheese gained 

1.4 percent to US$4908.

T 

https://www.euronews.com/green/2022/03/25/plastic-is-now-in-our-bloodstream-what-does-this-mean-for-us#:~:text=Microplastics%20have%20already%20been%20discovered,of%20body%20weight%20in%20humans
https://www.euronews.com/green/2020/08/19/human-organs-can-absorb-microplastics-say-scientists
https://www.euronews.com/green/2021/10/27/foetuses-can-be-affected-by-microplastics-scientists-find
https://www.youtube.com/watch?v=aPbF45-ZB5M&ab_channel=NowThisNews
https://www.youtube.com/watch?v=aPbF45-ZB5M&ab_channel=NowThisNews
https://dairynews7x7.com/demand-for-dairy-falls-at-global-auction-at-gdt/


EU and NZ dairy manufacturers bemoan ‘disappointing’ free trade deal 
5 jul, 2022 

https://www.foodnavigator.com/Article/2022/07/05/eu-and-nz-dairy-manufacturers-bemoan-disappointing-free-

trade-deal 

fter four years of negotiation, the EU 

and New Zealand have reached agree-

ment on a comprehensive trade deal. 

According to forecasts released by the Euro-

pean Commission, this is a ‘good news’ mo-

ment. The EC predicted bilateral trade will grow 

by up to 30% thanks to this deal, with EU annual 

exports potentially growing by up to €4.5 bil-

lion. EU investment into New Zealand has a po-

tential to grow by up to 80%, the EC said. The 

deal can cut some €140 million a year in duties 

for EU companies from the first year of applica-

tion, the Commission continued. 

 EC President, Ursula von der Leyen, enthused. 

EU farmers will have ‘much better opportuni-

ties’ from day one, with the elimination of tar-

iffs on ‘key’ exports like pigmeat, wine, choco-

late, confectionery and biscuits. 

In ‘sensitive’ areas like dairy, beef and sheep 

meat the agreement will allow zero or lower 

tariff imports from New Zealand in limited 

amounts. 

For its part, New Zealand was bullish on the op-

portunities this new quota regime would open 

for its dairy exporters, insisting that this will be 

worth over NZ$600 million in annual export rev-

enue for NZ dairy and beef sectors once fully 

implemented. 

“We’ve fought hard for our dairy and beef ex-

porters and the deal could deliver up to $600 

million in additional export revenue if access is 

used and once the agreement is fully in effect,”  

said NZ Minister of Agriculture Damien O’Con-

nor, who spent last week in Brussels negotiating 

with his counterparts. 

“We’ve secured an eight-fold increase in the 

volume of beef we can export into the EU. We 

have also secured improved access for our but-

ter and cheese producers, some of which will 

now be able to be trade with the EU for the first 

time in many years.” 

With all this positivity from European and NZ 

negotiators, why are the dairy industries on 

both sides of the negotiation unhappy? 

European industry associations have stressed 

‘painful sacrifices’ have been made in sensitive 

sectors like dairy. 

Giuseppe Ambrosi, the president of the Euro-

pean Dairy Association, believes the agreement 

gives NZ dairy an unfair advantage.  

 “Any trade agreement must be tailored in a fair 

trade and level playing field spirit to achieve at 

the end a win-win situation. For milk and dairy, 

this was a near to impossible task from the out-

set and the outcome does give a unilateral ad-

vantage to the NZ dairy industry, pushing the 

EU concessions to the absolute limit,” Ambrosi 

said.  

Copa-Cogeca – organisations representing Euro-

pean farmers and cooperatives – estimates the 

agreement will increase Europe’s structural 

negative trade balance in agricultural products, 

which stood at around €750m in 2021. 

New Zealand exporters already have market ac-

cess for 75,000t of butter and 11,000t of 

cheese. Additional access to the EU’s added 

value protein market (butter 15,000t, cheese 

25,000t, milk powder 15,000t) will ‘substantially 

increase market pressure’, Copa-Cogeca argued. 
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USDA says EU milk production has peaked… and is shrinking 
JUL 5, 2022 

https://dairynews7x7.com/usda-says-eu-milk-production-has-peaked-and-is-shrinking/ 

 
U milk production peaked in 2020, ac-

cording to analysis by the US Depart-

ment of Agriculture. 

USDA analysts said milk deliveries from dairy 

farms declined in 2021, and they predicted it 

will fall further this year, and in 2023 and later 

years, when the new Common Agricultural Pol-

icy (CAP) and the accompanying Farm to Fork 

Strategy (F2F) require EU dairy farmers to ad-

just their production systems. 

Significantly higher input costs for feed and fod-

der production, energy, and labour are also 

blamed for Europe’s shrinking dairy industry. 

Brexit and Covid-19 also affected European 

dairy markets, but their impact is now receding. 

In 2020, milk production in the EU increased 

1.6%, compared to 2019. But the USDA reckons 

that was the last hurrah for dairy farms, thanks 

to supply increases led by Belgium, Ireland, It-

aly, Poland, and Spain. 

But the writing was on the wall for the industry, 

with the Nitrate Directive dampening further 

expansion in most of the northern and western 

EU member states, said USDA experts. 

More recently, limits to phosphate emissions in-

creased the pressure on farmers. 

And last year, governments in the Netherlands 

and Belgium introduced legislation to ban nitro-

gen emission deposits on natural habitats that 

are part of the EU’s Natura 2000 zones, halting 

new farm permits. 

In October 2020, Wageningen University pub-

lished a report for FrieslandCampina, on likely 

policy scenarios for the Netherlands, which sug-

gested a reduction in dairy farms by a third, or 

even a half, by 2030. 

EU-27 dairy cow numbers have stagnated since 

2014. Their numbers decreased by more than 

1.4 million head since 2016, due to many farm-

ers quitting dairying, as they chose not to make 

the needed investments to meet new environ-

mental requirements. Cow numbers in the EU-

27 fell by 800,000 head since 2019. 

Since the peak milk production in 2020, deliver-

ies from dairy farms have decreased, as the 

least productive farmers and cows left the sec-

tor.  

This brought increases in milk productivity. 

However, that was not enough to maintain pro-

duction levels, and could not offset the impact 

of higher costs for feed and fodder, energy, and 

labour, which are limiting further intensification 

of production. 

Smaller farms in the eastern member states, 

but also in Portugal, have switched to beef cat-

tle, for which there are good live export oppor-

tunities, and which require less on-farm invest-

ment. 

There has also been a trend towards more ex-

tensive dairying systems like organic production 

and hay milk. 

In 2021, EU milk production declined by 0.3%, 

compared to 2020, despite relatively good fod-

der supplies, and high export demand in the 

second half of the year. 

Farmers were also boosted by significantly in-

creased farm-gate milk prices. But prices report-

edly fell short of compensating for increased 

production costs in several member states. It 

was in the “North Sea” countries that milk pro-

duction decreased most in 2021, despite cool 

and wet weather driving grass growth. 

Up to April of this year, EU raw milk deliveries 

have decreased by 0.6%, compared to the same 

period last year. 
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In the year to February 2022, the milk supply in-

creased significantly only in Cyprus (6.4%), Hun-

gary(6.1%), Ireland (5.1%), and Italy (3.2%). 

Cow milk production in the EU-27 is forecast at 

144.6 million tonnes for 2022, a decrease of 

434,000 tonnes compared to 2021, and 836,000 

tonnes down from 2020. 

According to USDA analysts, “As dairy experts 

anticipate a new wave of dairy farmers poten-

tially quitting the sector, the major industry 

players are already adapting their corporate 

plans and strategies, as they adjust to these 

new EU policy realities. 

“Available milk supplies are redirected towards 

their most profitable and strategic domestic 

and export market interests.” 

Cheese production is expected to remain the 

preferred EU-27 processing route, with several 

new cheese plants built in recent years, mainly 

to produce mozzarella for the food processing 

industry. 

EU-27 cheese production for 2022 is forecast to 

increase to 10.6m tonnes, an increase of 50,000 

tonnes over 2021, and almost 240,000 tonnes 

higher than 2020. 

Thanks to the EU’s vaccination campaigns keep-

ing Covid-19 infections under control, the pan-

demic no longer seriously hampers dairy pro-

cessors. 

But environmental restrictions have already 

brought EU dairying intensification in general to 

a halt, even before new F2F restrictions kick in 

with the implementation of the new CAP and 

F2F initiatives in 2023. 

Stronger environmental and climate mitigation 

policies built into member states’ CAP strategic 

plans will begin in 2023, intensifying as part of 

the EU’s Green Deal to reach climate neutrality 

by 2050. 

“This is expected to lead to further consolida-

tion of dairy farms, as small and less efficient 

farmers may choose not to make the necessary 

investments to upgrade their barns and produc-

tion equipment to the new F2F standards,” said 

USDA experts. 

“The remaining dairy farmers can be expected 

to continue to improve the genetics and feeding 

techniques of their herds, not only for higher 

productivity but also lower environmental foot-

prints, especially methane emissions. This may 

well lead to further geographical concentration 

of milk production. 

“Several member states may face difficulties 

with a faltering dairy industry that fails to keep 

up the competition with western European 

countries. 

The Irish dairy industry has signalled its inten-

tion to maintain or increase its share of the 

shrinking EU dairy industry, with a milk price 

paid to farmers this year which was the third-

highest of all member states (up from the sixth 

highest in 2021). 

At €47.50 per 100kg in February, the price paid 

to Irish farmers was higher only in Malta 

(€61.90) and Cyprus (€58.40). The February 

2022 EU average was €42.60. 

At the processing end, increasing cheese pro-

duction will come at the expense of the produc-

tion of butter, non-fat dry milk, and whole milk 

powder. Exports of these commodities will fall, 

and their price will increase within the EU mar-

ket. 

The USDA says the EU butter market may start 

to shrink in 2022, as the ageing population is 

looking for healthier eating patterns. Butter 

production decreased by 2% in 2021. 

 

 

 

 

 



World Bank team to discuss NDP-II project next week 
July 4, 2022 

https://indiadairy.com/latest_news/world-bank-team-to-discuss-ndp-ii-project-next-week/ 

he second phase of the National Dairy 

Plan (NDP-II), which will focus support-

ing smaller milk unions to strengthen 

their marketing efforts and tackling adulteration 

in milk, is likely to be finalised soon. 

NDDB Chairman Meenesh Shah said the World 

Bank mission would be in Anand during the sec-

ond week of July to discuss the NDP-II. “Initial 

clearances are all done,” Shah said, adding that 

the World Bank’s support in the form of 

grant/soft loan for NDP-II is likely to be limited 

to some six to seven states and not the entire 

country. 

“Now, India’s position has changed. The grant 

which was available earlier is no longer availa-

ble. It has to be 50:50 with both Government of 

India and the World Bank contributing equally 

to the project. In NDP- Phase 1, we got 90 per 

cent of the soft loan from the World Bank,” 

Shah said. The size of the NDP-Phase II is likely 

to be in the range of Rs 1200-1500 crore. 

Shah said the project’s second phase would fo-

cus on enhancing milk’s testing mechanism dig-

itising milk tankers to control adulteration in 

transit and manure management besides 

providing support to smaller milk unions to 

strengthen marketing, among others. The pro-

ject may support co-operatives for ethno-veter-

inary medicine to care of common diseases and 

also focus on earlier activities like improving vil-

lage coverage and adding more farmers to the 

co-operative network. 

The NDP-I, with an outlay of ₹2,242 crore was 

implemented during March 2012 to November 

2019 across 18 major dairying states. NDP-I fo-

cussed on enhancing the productivity of milch 

animals and providing market access to milk 

producers. The implementation of NDP-I has es-

tablished that a scientifically planned integrated 

approach toward dairy development can be 

successful in a large and diverse country like In-

dia. 

NDP-I, which covered around 59 lakh beneficiar-

ies across 97,000 villages, also contributed to 

lowering the cost of feeding per kg of milk, 

iincreasing the net daily income of milk produc-

ers. As part of the project, market access was 

provided to more than 16.8 lakh additionally 

enrolled milk producers, of which 7.65 lakh are 

women. 

 

 

How to stay cool as competition heats up in ice cream and yogurt 
JUL 4, 2022 

https://dairynews7x7.com/how-to-stay-cool-as-competition-heats-up-in-ice-cream-and-yogurt/ 

 
he average American consumes more 

than 16 pounds of ice cream each 

year—but the shopping preferences for 

American consumers are anything but average. 

Shoppers are likely to be struggling with new 

and conflicting priorities every time they walk 

down the freezer aisle. 

Consumers may feel that their families deserve 

a special treat during a stressful time, for exam-

ple, but they may also have rising concerns 

about inflation, grocery budgets, and their kids’ 

opinions on everything from the newest flavors 

to multinational versus local ice cream brands. 

They may want to serve healthier foods, avoid 

artificial ingredients and genetically modified 

T 
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organisms, support local producers and envi-

ronmental sustainability, and sample a brand’s 

new flavor combination—if it obeys local labor 

laws. When consumers finally reach the dairy 

aisle, they will weigh other fears and desires 

while trying to choose among the ever-expand-

ing array of ice cream and yogurt brands, styles, 

flavors, and packaging options. 

Pity the manufacturer that still segments ice 

cream and yogurt shoppers into a few groups 

based on only geography, income, and age, or 

that isn’t ready to meet new preferences 

emerging faster than ever in today’s personal-

ized marketplace and always-on media environ-

ment. 

Ice cream and yogurt sales are growing around 

the world, but in different directions. Most of 

the growth in ice cream is driven by premiumi-

zation, for example, while growth in yogurt is 

mainly in ethnic and nondairy varieties. 

About one in five consumers switched ice cream 

or yogurt brands in 2021 but not in lockstep: 

about 20 percent traded down, and 12 to 14 

percent traded up, in part because of growing 

income inequality. Digging deeper, we found 

that trade-off behaviors depend highly on age. 

Gen Z consumers overall are more likely to 

trade down in ice cream and yogurt, for exam-

ple, but more likely than Gen X or baby boom-

ers to trade up (Exhibit 1). 

Exhibit 1 

In this article, we describe how leading produc-

ers in these two growing product categories will 

innovate faster and more profitably based on 

deeper and more up-to-date insights into con-

sumers. 

Overall consumer behaviors and sentiments are 

changing 

McKinsey’s annual global survey of more than 

10,000 consumers from 2015 through 2022 re-

veals changes in consumer behavior during the 

pandemic. In 2019, fewer than 30 percent of re-

spondents said they were paying more atten-

tion to prices, for example, but that share ex-

ceeded 50 percent in 2020 and has since de-

clined to about 45 percent. This year, more than 

half of those who said they traded down on ice 

cream or yogurt were seeking the same quality 

at a lower price; while those who traded up in 

ice cream and yogurt were seeking better taste 

and more natural or organic products, respec-

tively. 

Online grocery shopping spiked, and we expect 

it to remain higher than prepandemic levels 

even as the virus wanes. Consumers increas-

ingly sought healthier food—a trend that should 

accelerate as millennials increase their share of 

global spending. This segment is especially in-

terested in enriched and organic foods, for ex-

ample, along with supporting fair trade and re-

ducing dairy intake (Exhibit 2). 

Exhibit 2 

Ice cream grows as consumers splurge and fo-

cus more on health 



The US ice cream market grew roughly in line 

with the economy over the past five years at 

about 2 percent annually—but fortunes have 

shifted. The overall revenues of value brands 

declined by about 5 percent each year, com-

pared with growth of 8 percent in the middle 

tier and 3 percent in the premium tier. The su-

per-premium category grew by about 13 per-

cent annually, raising its market share from 8 to 

12 percent.1 Premium and super premium now 

account for about 90 percent of all ice cream 

sold by the pint in the US market according to 

Nielsen’s “eXtended All Outlets Combined” 

metrics. 

Many consumers in the United States say they 

have moved to super-premium brands for 

health-related reasons, such as the low-carb or 

low-fat ingredients often contained in such 

brands. Abroad, consumers also increasingly 

consider the health of the planet when select-

ing brands. Responding to this growing prefer-

ence, Unilever announced in February 2022 that 

in the United Kingdom it would switch from 

plastic packaging for its Carte D’Or ice cream to 

“responsibly sourced, recyclable paper tubs and 

lids” to save more than 900 tons of plastic every 

year.2 

International ice cream markets vary widely. 

Consumption is growing at more than 20 per-

cent annually in India, but millions of people in 

India who enjoy eating ice cream do not have 

refrigerators, presenting challenges in market-

ing and distribution. An average consumer in 

China consumes only about a third as much as a 

US consumer, but ice cream revenues in China 

are almost as large as those in the United States 

(Exhibit 3). 

Exhibit 3 

Powerful trends show growth opportunities in 

yogurt around the world 

In the United States, sales of Greek-style and 

traditional dairy yogurt haven’t budged in five 

years, with overall per capita consumption 

growing at under 1 percent (Exhibit 4). During 

the pandemic, however, some small categories 

grew, including Icelandic styles, up 5 percent, 

nondairy, up 26 percent, and shakes, whose 

sales more than quadrupled from a small base 

to about $14 million. 

Exhibit 4 



Overseas, yogurt sales are growing exception-

ally fast in many countries with year-round 

warm weather and those where many people 

can afford treats for the first time. Indeed, we 

expect a billion people to enter the global con-

suming class by 2025—and that most of them 

will crave yogurt and ice cream. 

How industry leaders are innovating to drive 

growth and gain share 

Fashions change. Shoppers used to care more 

about brand names, for example, and look for 

low-fat, fat-free, or low-calorie ice cream and 

yogurt. Today, they worry more about sugar 

than fat, are far more willing to switch brands, 

and want to support ethical companies. 

“Healthy indulgence,” especially in ice cream 

and yogurts, is becoming increasingly popular. 

Most of all, shoppers look for flavor: nearly 

three out of four consumers globally consider it 

the most important factor in an ice cream pur-

chase; and more than a quarter of US consum-

ers say a new flavor inspires them to try a yo-

gurt or yogurt drink. In the United Kingdom, 

about a third of shoppers said they would pay 

more for an innovative yogurt flavor. 

Recent entries in the flavor race include Fluffer-

nutter ice cream from Barry Callebaut and 

Honey Bun from Hudsonville Ice Cream. Big 

Spoon Creamery in Birmingham, Alabama, 

serves Goat Cheese Strawberry Hibiscus ice 

cream, in season, and Buttered Cornbread, a 

buttermilk ice cream mixed with corn cookies. 

LALA may introduce a new licuado, a type of 

smoothie popular in Latin America, in a mango-

carrot flavor, and DFA Dairy Brands is contem-

plating Blackberry Pretzel Cheesecake ice 

cream.3 Even private labels are getting into the 

act, launching more than a 400 new ice cream 

flavors in North America in the past four years. 

Common manufacturing platforms—plants that 

manufacture both branded and private-label ice 

creams—allow for more agile private-label com-

petition than in other food categories. 

Many producers are creating “limited editions” 

to test the appeal of novel flavors. About 7 per-

cent of yogurt launches in North America fit this 

description in 2021, up from just 2 percent the 

year before. 

Product launches with ethical claims are grow-

ing even faster. The share of charity-related 

launches declined slightly to 6 percent in 2021, 

but the share of environmentally friendly prod-

uct launches jumped ten points to 16 percent 

and human-related ethical claims to 10 percent, 

up from just 1 to 2 percent in the three preced-

ing years. For example, So Delicious Dairy Free, 

which makes plant-based frozen novelties and 

alternatives to yogurt, launched a program in 

2021 to help coconut farmers adopt more sus-

tainable practices to increase crop yields by 50 

percent and double their incomes.4 Redwood 

Hill, meanwhile, promises that it treats its goats 

humanely. 

Consumers find value in many of these claims. 

More than seven in ten are willing to pay more 

for products from producers who pay workers 

fairly, operate locally, and emit less carbon (Ex-

hibit 5). 

Exhibit 5 

Environmental, health, and animal welfare con-

cerns come together in shoppers’ growing inter-

est in dairy-free and plant-based yogurt and ice 

cream. Global dairy-free yogurt sales topped 

$1.4 billion in 2021, nearly double the total in 

2017, and tripled in the United States to $420 

million. 

How the outperformers will drive innovation 



Ice cream and yogurt companies will face rising 

challenges in the years ahead, including keeping 

up with consumers’ ever-changing preferences; 

stubborn inflation that affects raw materials, 

fuel, and labor costs; competitive pressure from 

private labels and creative, fast-moving new en-

trants; and kinks in supply chains. 

We expect that a few companies will outper-

form the overall industry by wide margins, 

mainly by gaining a deeper and more up-to-

date understanding of consumers’ needs, de-

sires, and concerns, market by market. 

As outperformers harness their superior 

knowledge to refine market segmentations and 

identify new opportunities for profitable 

growth, they will innovate faster on an increas-

ingly broad array of product attributes. We ex-

pect flavor to remain the top priority for most 

consumers, but ingredients, packaging, distribu-

tion, and ethical promises will likely become in-

creasingly important to millions of shoppers—

even as grocery-aisle selections become ever 

more bewildering. 
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roduct launches satisfy consumer expec-

tations around environmental responsi-

bility 

For several years now, Innova’s Top 10 Trends 

have been headed by issues related to transpar-

ency and building consumer trust. By 2022, 

these trends had zeroed in on environmental is-

sues and a shift in key consumer concerns 

about the environment. Even in a pandemic, 

the health of the planet took over as the top 

global concern 

ahead of population health. 

“For the first time ever, more consumers sur-

veyed globally for Innova’s Lifestyle & Attitude 

Survey, say health of the planet is their top 

global concern, rather than health of the 

population,” says Lu Ann Williams, Insights Di-

rector at Innova Market Insights. 

Food waste reduction leads other consumer ac-

tions to be more environmentally responsible. 

Close to half of consumers are cutting food 

waste and 63% say that they would like to eat 

at a 

restaurant that actively prevents or reduces 

food waste. As many as 20% to 25% also ad-

justed their product choices for environmental 

reasons such as choosing foods with environ-

mentally 

friendly packaging and choosing sustainably 

grown products. 

Innova Trends Survey 2021 

 

Product launches are positioned to meet con-

sumer expectations. Those carrying environ-

mental claims are growing at three times the 

pace of total food and beverage activity. Ethical 

claims 

regarding the environment increased their 

share of total food and beverage launches from 

4.4% in 2016-2017 to 6.6% in 2020-2021, for a 

17.3% CAGR over the five years ending Q3 

P 
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2021. 

Growth is even faster for specific issues. In the 

five years ending Q3 2021, launches of food and 

beverages using upcycled ingredients rose at a 

CAGR of 122%, compared with 59% for products 

using recycled plastic, 49% for products with 

water saving claims, 47% for products carrying 

carbon emissions claims and 36% for palm oil 

free products. Europe drives claims regarding 

palm oil; 88% of all launches with “palm oil 

free” claims were made in Europe. 

Cost can be a barrier to shopping with the envi-

ronment in mind. Nearly three in 10 consumers 

say that it’s more expensive to buy more envi-

ronmentally friendly products. Still, over half of 

consumers say they are willing to pay extra for 

food and beverage products that are devoted to 

solving global issues such as plastic waste 

(64%), ocean pollution (63%), and food waste 

(62%). Clear communications from manufactur-

ers are essential. 

“In our Innova Trends Survey 2021, 55% of con-

sumers globally say that there are too many en-

vironmental labels and they don’t know what to 

look for,” notes Williams. “Furthermore, nearly 

two-thirds of consumers surveyed globally 

agree or strongly agree that they prefer one la-

bel that captures the complete impact on the 

environment over multiple labels.” 

Innova Market Insights will be presenting new 

data on all the key consumer trends driving the 

industry at booth #S1175 at the IFT FIRST An-

nual Event & Expo in Chicago on 10-13 July 

2022. 

In-booth presentations will highlight health 

strategies in beverages, Innova’s Top 10 Trends 

2022, plant-based: the canvas for innovation, 

positive nutrition for holistic health, trends and 

opportunities in the sweetener category, and 

who’s snacking on what: consumer insights. 

 

 



 


